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(1) f&3i72i3:26 B4
TKU specific Compulsory Courses: 26 credits
(2) josmaBofip LB A H S8 B4
Department-specific Compulsory Courses: 58 credits
(3) 4&EB 116 &4
Department-specific Elective Courses:16 credits
(4) fdEB 28 a0
General Elective Courses: 28 credits
TERE AR 128 B4

Total Graduation Credits: 128 credits



